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School o f  Journa l i sm,  C a r l e t o n  U n i v e r s i t y  
I though there  has been considerable research1 on the  
impact o f  the  mass media on v o t i n g  behavior, the  r e s u l t s  
appear t o  be cont rad ic tory .  Explanations such as selec- 
t i v e  exposure3 o r  peer group in f l uence4  are  c i t e d  as me- 
d i a t i n g  inf luences.  But  the  problem o f  measuring the  r o l e  
o f  the  mass media i n  the  determina'tion o f  v o t i n g  choice i s  
i n d i c a t i v e  o f  a more general mala ise i n  comnunication r e -  
search. W. P h i l l i p s  Davidson and Freder ick T.C. Yu argue 
t h a t  t he  f i e l d  has grown so l a r g e  t h a t  i t  lacks  u n i f y i n g  
t h e o r e t i c a l  d i r e c t i o n  and t h a t  researchers concentrate on 
d isparate,  and o f t e n  picayune, problems. 
I n  general, however, there  appears t o  be two d i s t i n c t ,  
and f requen t l y  c o n f l  i c t i n g ,  impressions o f  media e f f e c t s .  
Mor r is  Janowi t z ,  f o l  lowing h i s  review o f  the  1 i t e r a t u r e  
f o r  the  I n t e r n a t i o n a l  Encyclopaedia o f  the  Socia l  Sciences, 
w r i t e s  tha t ,  
S c i e n t i s t s  
V iew Media 
As Impoten t  
In s u r v e y i n g  the e x t e n s i v e  r e s e a r c h  on mass conmunica t ions ,  
one f i n d s  t h a t  there a r e  g r e a t  gaps between the o r i e n t a t i o n s  
o f  s o c i a l  scientists and those o f  mass medi um personnel  and 
their critics. F i r s t ,  there i s  a g r e a t  d i f f e r e n c e  i n  esti- 
mates  o f  the effectiveness and po tency  o f  the mess  medi urn 
based on the f i n d i n g s  o f  s o c i a l  scientists a s  compared w i t h  
the v i e w p o i n t s  o f  those d i r e c t l y  i n v o l v e d  i n  o p e r a t i n g  the 
c h a n n e l s  of  mass connnunication. Mass media p e r s o n n e l ,  a s  
w e l l  a s  their critics, t e n d  to  contend t h a t  the mass media 
a r e  a l l - p e r v a s i v e  i n f l u e n c e s  and powerful  a g e n t s  o f  s o c i a l  
change.  They p o i n t  t o  the long- term consequences  o f  the 
mass media i n  f a s h i o n i n g  t a s t e s  and moral s t a n d a r d s  and i n  
c r e a t i n g  images  o f  p o l i t i c a l  l e a d e r s .  While s o c i a l  scientists 
c o n t i n u e  t o  d i f f e r  i n  their p a r t i c u l a r  i n f e r e n c e s  and conclu-  
sions, i n  general  t h e y  t end  to  v i e w  the impac t  o f  the mass 
media a s  c i r c u m s c r i b e d .  They see the mass media a s  l i m i t e d  
a g e n t s  o f  s o c i a l  change and a s  o n l y  one element among others, 
such  a s  t e c h n o l o g i c a l  p r o g r e s s ,  o r g a n i z a t i o n a l  controls, 
c u l t u r a l  and i d e o l o g i c a l  forms, and the p r o c e s s e s  o f  s o c i a l -  
i z a t i o n  and p e r s o n a l i t y  development  . 6 
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The Press 
A s  King Maker? 
The lack  o f  any consensus i n  the f indings o f  the various 
studies on media inf luence on p o l i t i c s  and vot ing behavior 
ind icates t h a t  f ind ings i n  t h i s  f i e l d  o f  study are tenta t ive .  
Though J.P. Robtnson, i n  h i s  su i tab ly  t i t l e d  a r t i c l e ,  
"The Press as King Maker," expresses confidence i n  the l i n k  
between newspaper endorsements and pres ident ia l  vo t ing 
behavior i n  the U.S., Bu t le r  and Stokes i n  t h e i r  long i -  
t ud i  nal  analysis o f  B r i t i s h  par t i san  preferences concl ude 
t ha t  whi le  the press may exer t  some short-term inf luence, 
and have some po ten t ia l  f o r  long term e f fec ts ,  on vot ing 
t h i s  i s  overwhelmed by other determinants of vot ing be- 
havi or .  ' 
I n  the area o f  vot ing research the analysis o f  a general 
e l ec t i on  c l e a r l y  requires considerable e f f o r t  and resources. 
Some other form o f  e lec to ra l  a c t i v i t y  might cons t i tu te  a 
more reveal ing and manageable subject  f o r  enquiry. 
Such an opportuni ty emerged when the Progressive Con- 
servat ive pa r t y  o f  Canada held, i n  February 1976, a nat ional  
pa r ty  leadership convention. This convention had the ad- 
vantage, as the basis f o r  a study, o f  being a nat ional  
pol i t ica1,event of some consequence, whi le  a t  the same time 
invo lv ing  a l i m i t e d  number o f  people. 
The National Party Leadership Convention i n  Canada 
The nat iona l  pa r ty  leadership se lec t ion  system i n  Canada 
can best  be described as a B r i t l s h  American hybrid. P r i o r  
t o  the development o f  the convention system, Canadian par ty  
leaders were chosen by the par1 iamentary caucus, though con- 
ventions were sometimes held t o  choose p rov inc ia l  par ty  
leaders. I n  1919 the Ltberal  pa r ty  he ld  i t s  fret leader- 
ship convention and the Progressive Conservative par ty  d i d  
l i kew ise  i n  1927. With t h i s  break from B r i t i s h  procedure 
"Canadian par t ies  opted for  a leadership se lec t ion system 
which had the marked e f fec t  o f  opening up pa r t y  leadership 
pos i t ions t o  non-federal and non-1 egis1 a t i v e  pol i t i c i a n s  as 
i t  had i n  the U.S."9 
Several c ruc i a l  d i s t i nc t i ons  between the U.S. and Cana- 
d ian systems remain however. When elected leader the Cana- 
dian o f f i c i a l  need not  undergo a f u r t he r  e lec to ra l  contest 
f o r  an executive pos i t i on  as i n  the U.S.; a l l  t h a t  i s  
required i s  e l ec t i on  t o  Par1 iament i n  a constituency, though 
h i s  par ty  must have s u f f i c i e n t  support i n  Parliament t o  form 
a government. 
Canadian conventions a lso d i f f e r  from the U.S. model i n  
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t h a t  there  i s  l e s s  compet i t ion f o r  delegate p o s i t i o n s  and 
t h a t  genera l ly  there  are  many more asp i ran ts  f o r  p a r t y  
leadersh ip  than are t o  be found i n  U.S. conventions. 
Indeed, many o f  the  candidates who enter  the  leadership 
race ho ld  no hope o f  winning, b u t  stand w i t h  the  aim of 
main ta in ing  o r  improving t h e i r  p o s i t i o n  i n  the  p a r t y  o r  
cabinet,  o r  i n  order  t o  make a deal w i t h  the  l i k e l y  winner 
a t  t he  convention. 
This l a s t  o b j e c t i v e  i s  l i m i t e d  by what i s  perhaps the  
most important  d i s t i n c t i o n  between the  two North American 
systems ; del  egates t o  Canadian conventions vote by secre t  
b a l l o t .  This p r o v i s i o n  may reduce the  power o f  p a r t y  
bosses t o  con t ro l  t he  vote. I n  t h i s  sense "convention coa- 
l i t i o n s  could e x i s t  on l y  i n  a psychological  r a t h e r  than an 
organ iza t iona l  sense, he ld  together  by the  1 i ke mindedness 
o f  delegates r a t h e r  than the  power o f  leaders. " l o  This 
does n o t  mean t h a t  the  p a r t y  e l i t e  o r  the  l o c a l  p a r t y  nota- 
b les  are  powerless, b u t  i t  does d imin ish  t h e i r  i n f l uence  
a t  t he  convention. This might be the  reason why long-serv- 
i n g  par l iamentary p a r t y  l e g i s l a t o r s  are  o f t e n  defeated by 
younger and l e s s  we1 1 known f i gu res .  I n  f a c t ,  as Courtney 
Says, 
one e x c e l l e n t  way of ensuring t h a t  one w i l l  no t  rise t o  
the  t o p  of  the Liberal par ty  i s  t o  s t a r t  a t  t h e  bot tom. 11 
One s i m i l a r i t y  w i t h  U.S. leadership conventions i s  t h a t  
delegates t o  Canadian conventions are  a t y p i c a l  . A1 though 
many delegates i n  Canadian conventions are  ex o f f i c i o ,  by 
v i r t u e  of the  p a r t y  pos i t i ons  they hold, a1ld-s 
Similar  t o  U . S .  come from a remarkably narrow socio-economic base. Since 
Delegates Atypical Canadian p a r t i e s  genera l ly  do n o t  main ta in  const i tuency 
organizat ions w i t h  a l a r g e  cont inu ing membership most 
delegates are chosen from r e g u l a r  a c t i v i s t s ,  many o f  whom 
ho ld  memberships purchased j u s t  p r i o r  t o  delegate nomi na- 
t i o n  meetings. Studies o f  such p a r t y  a c t i v i s t s  show t h a t  
they come from a much more p r i v i l e g e d  sec tor  o f  soc ie ty  
than do the  regu la r  voters f o r  t h e i r  par ty .  l 2  Not sur-  
p r i s i n g l y ,  then, a s i m i l a r  conclus ion has been reached i n  
a study o f  convention del egates . ' 
Despite t h i s  narrow delegate background, Smiley argues 
t h a t  i n  Canada leadership conventions have become progres- 
s i v e l y  more open and democratic and suggests t h a t  t h i s  i s  
p a r t l y  due t o  the  more comprehensive press coverage o f  con- 
vent ions which permits more candidate coverage and publ ishes 
delegate and pub1 i c  op in ion  pol  1 s . ' 
The advantages o f  the  leadersh ip  convention f o r  an 
20 CANADIAN JOURNAL OF COMMUNICATION 
analysis o f  the impact o f  the media on vot ing decisions 
are numerous. Delegates are, as has been said, a typ ica l  , 
but  t h i s  i s  an advantage i n  i t s e l f  since the delegates are 
a pol  i t i c a l l y  in terested and comni t t e d  group, they have t o  
choose between a greater number o f  candidates than i s  
normal i n  a par1 iamentary elect ion,  and since they come 
from a1 1 par ts  o f  the country they have had onlya a 1 ? m i  ted 
opportuni ty t o  meet a l l  the candidates i n  the contest. 
I n  such cfrcumstances one would assume t h a t  the media would 
be i n  a p a r t i c u l a r l y  strong pos i t i on  t o  inf luence vot ing 
preferences. 
Media I n f l u e n c e  It would appear t h a t  the media could inf luence the vote 
T h e  Vote In i n  one o f  three ways: 
T h r e e  Ways (1 ) Through the creat ion of a bandwagon e f f ec t  i n  favour of 
t h a t  candidate who had been shorn t o  be most popular 
among del egates and the pub1 i c .  
(2)  Through d i r e c t  press support f o r  one o r  several can- 
didates. 
(3) Through the disseminatlon o f  the candfdatesl pol  i c y  
statements. 
I n  order t o  evaluate the Influence of the media a post- 
conventSon survey was conducted, by telephone, of 188 dele- 
gates selected randomly from the delegate 1 I s t .  One quarter 
o f  the delegates t o  the convention were ex o f f f c i o  by 
v i r t u e  of being par ty  l eg i s l a to r s  ( f e d e r x  m v i n c i a l  ) , 
defeated candidates, P r i vy  Counci l lors o r  par ty  o f f c i a l s ;  
30 per cent were under 30 years o f  age and 24 per cent were 
women. 
Findings 
It could be argued t h a t  the convention process encourages 
a "dilemna of uncerta inty a f f ec t i ng  leaders and fo l lowers 
a1 i ke: discovering who everyone e lse th inks the winner w i l l  
be and e i t h e r  becoming important i n  support ing the candidacy 
--a problem f o r  f o l  lowers--or st rS k ing a p ro f f  tab le  bargain 
--a problem f o r  leaders--with the candidate who seems l i k e l y  
t o  be nominated."16 I n  such a s i t u a t i o n  the predict ions of 
the media might we1 1 foster  a bandwagon o f  support. I n  the 
case of the Progressive Conservative convention t h i s  d i d  
not  ho ld  t rue.  I n  the f i r s t  nat iona l  p o l l  o f  delegates, 
~ u b l i s h e d  a f o r t n i a h t  before the convention opened, the 
eventual ntnner wai ranked only seventh o f  the eleven 
declared candidates w i t h  a der Isory  5 e r  cent o f  delegate g support, Both major te lev ts ion  networ s were otmtlarly 1 I
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Bandwagon 
May Reverse 
wrong i n  t h e i r  p o l l i n g  predicttons." This i s  made even 
more surp r i s ing  by the f a c t  t h a t  o f  the 188 delegates 
sampled a f t e r  the convention 65 per cent  sa id  t h a t  they 
were comnttted t o  a spec i f i c  candidate when they a r r i ved  
a t  the convention and only 7 per cent o f  t h a t  number sa id  
t ha t  t h e i r  comnitment had changed between a r r i v a l  and the 
time o f  vot ing. O f  the small number o f  delegates who d i d  
change t h e i r  a f f i l i a t i o n  none mentioned the inf luence o f  
the media as a reason f o r  t h a t  change. 
Thus i t  would appear t ha t  the media c e r t a i n l y  d i d  not  
create a bandwagon e f f e c t  t n  favour o f  one o r  two leading 
candidates. I t  I s  even possib le t h a t  d i r e c t  media support 
and coverage may have had a negative e f f ec t  on candidate 
support. When M r .  Mulroney, the only major candidate who 
d i d  no t  have l e g i s l a t t v e  experience was dubbed the "media 
candidate" t h i s  t e n  expressed, a t  the convention, a sent i -  
ment of opprobrium ra ther  than one o f  approval. More s ig-  
n i f  i c a n t l y  when delegates were asked whether they f e l t  
t h a t  media coverage o f  the convention was f a i r  t o  a l l  can- 
didates 11 per cent were unsure, 42 per cent r e p l i e d  t h a t  
i t  was whi le  47 per cent sa id  t ha t  i t  was not. What i s  
s t a r t l i n g  about t h i s  r e s u l t  i s  t h a t  i t  i s  t r ue  f o r  almost 
a1 1 groups a t  the convention. When rank-order co r re l  at ions 
were ca r r ied  ou t  between t h i s  var iab le  and occupation, 
educatton, Sncome, sex, age, province o f  residence, language 
and community size, none were s i gn i f i can t  a t  the .05 leve l .  
I n  fac t  the on ly  f ind ing o f  any s ign i f icance was i n  r e l a t i o n  
t o  candidate support. It was discovered t ha t  supporters of 
r i g h t  wing candidates were more l i k e l y  t o  d i s t r u s t  the press. 
TABLE I* FAIRNESS OF MEDIA AND SUPPORT OF CANDIDATES 
Coni tment  t o  Right/Centre-Left Candidates 
Be1 ieve Media 
Coverage t o  be Comni t t e d  t o  Comni t t e d  t o  
Fair/Unfair t o  No. Expressed Centre-Left Right  leaning 
a l l  candidates Commttment Candidates Candidates 
D. K./Unsure 6% 21 % 11 % 
Fa I r 47% 44% 33% 
Unfa i r  - 47% - 35% - 56% 
Total 100 100 100 
* The definition o f  cen t re - l e f t  and r i g h t  wing pos i t ions are 
based on delegates' perceptions of t h e i r  candidates p o l i t -  
i c a l  stand. 
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I n  the  case o f  the  two most r i g h t  wing candidates almost 
none o f  t h e i r  supporters considered the  media t o  be f a i r  
whi 1 e supporters o f  the  more l e f t  1 eaning candidates were 
more evenly d i s t r i b u t e d .  
It i s  s t g n i f i c a n t  t h a t  almost h a l f  o f  t he  delegates con- 
s idered media coverage u n f a i r  and w h i l e  t h i s  does n o t  d i -  
r e c t l y  r e l a t e  t o  the  impact o f  e d i t o r i a l  support i t  does 
M e d i a  C o v e r a g e  i n d i c a t e  t h a t  i f  such a subs tan t ia l  p ropor t i on  o f  delegates 
" B i a s e d ,  U n f a i r "  view the medfa w t t h  suspic ion the  impact o f  t h a t  support 
w i  11 be constderably reduced. 
When those delegates who considered media coverage un- 
f a i r  were asked why, 61 per  cen t  s a i d  t h a t  they considered 
the  coverage t o  be biased w h i l e  a f u r t h e r  8 per  cent  con- 
s idered much o f  the coverage t o  be inaccurate.  
Such r e s u l t s  suggest t h a t  the  media's r o l e  i n  t rans-  
m i t t i n g  the  p o l i c i e s  of each candidate t o  the  delegates 
w i  11 be minimized. When those delegates who were comni t t e d  
t o  a candidate, o r  who s ta ted  a preference, were asked the 
reasons fo r  t h e i r  support 25 per  cent  i nd i ca ted  t h a t  i t  was 
a r e s u l t  o f  personal meetings w i t h  the  candidate, t h i s  
desp i te  the  f a c t  t h a t  no candidate could poss ib ly  meet a1 1 
the  delegates p r i o r  t o  the  convention. 
TABLE 2 BASIS OF COMMITMENT OR PREFERENCE 
No. commitment o r  preference 
Media coverage 
Prov inc ia l  Residence of candidate 
Meeting w i t h  the  candidate 
Candidate Image 
Issues i n  the  Leadership Race 
Ideo log ica l  Or ien ta t i on  o f  Candidate 
Other 
Tota l  100% 
This suggests t h a t  n o t  on l y  i s  the  media's r o l e  i n  
t r a n s m i t t i n g  p o l i c y  reduced by suspic ion i n  the minds o f  
del  egataa..br l t  a l so  by the  delegates ' r e l a t i v e  l a c k  o f  
emphasis on p o l i c y  as a basis fo r  v o t i n g  decis ion.  Fur ther  
evidence f o r  t h i s  i s  provided by the  f a c t  t h a t  some o f  the 
l ess  well-known candidates, i nc lud ing  the  winner, who r e -  
ce ive  a considerable number of votes a t  the convention re -  
ceived 1 i t t l e  media coverage and t h a t  very  few delegates 
mentioned media coverage as a basis f o r  support o f  a can- 
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didate.  
If the impact of the  media on v o t i n g  i s  marginal ,  and 
an examination of the  th ree ways i n  which the  media could 
i n f l uence  v o t i n g  would suggest tha t ,  a t  l e a s t  i n  t h i s  
instance, i t  was, then M a t  fac to rs  d i d  i n f l uence  vo t ing  
choice and how does t h a t  i n f l uence  compare w i t h  the  e f -  
f e c t s  o f  the  media? 
When v o t i n g  a t  the  convention o r  commitment t o  a can- 
d ida te  are  taken as the  dependent varbabl es then s f g n i f  i c a n t  
rank-order c o r r e l a t i o n s  emerge f o r  both those var iab les  
w i t h  province of residence, age, education, occupational 
s ta tus  and delegate i deo log ica l  o r i e n t a t i o n .  
What t h i s  means i s  t h a t  wh i l e  the  e f f e c t s  o f  the media 
seem t o  be minimal, o the r  soc ia l  and demographic var iab les  
do he lp  exp la in  v o t i n g  decisions. Thus the  media was n o t  
a kingmaker a t  the  Progressive Conservative convention 
though they d i d  i n f l uence  the  convention i n  o ther  ways. 
Conclusion 
I f  the  media seem less  than i n f l u e n t i a l  i n  the  determina- 
t i o n  of v o t i n g  decis ions t h i s  does n o t  mean t h a t  they are  
e n t i r e l y  inconsequential  i n  the convention s i t u a t i o n .  
While the  media are n o t  able, perhaps fo r tuna te l y ,  t o  de- 
termine who the  winner w i l l  be they have transformed the  
leadership convention i n t o  a media event. It i s  obviously 
i n  the  p a r t y ' s  i n t e r e s t  t o  accomnodate the  media since, 
p o l i t i c a l  i n s t i t u t i o n s  seek t o  minimize responses tha t  
restrict t h e i r  freedom t o  send an rece i ve  messages and 
c r e a t e  and d i r e c t  support and s k i l l s .  In a l l  p o l i t i c a l  
Impact I s  systems,  these u t i l i t i e s  c rea te  a dependence on access  
Marginal t o  mass contnunications and through i t  t o  publics-- in terns 
~ u t  Need Created of both  transmission and recep t ion .  1 8  
This i s  p a r t i c u l a r l y  necessary i n  Canada s ince g iven the  
ex ten t  o f  p o l i t i c a l  and soc ia l  cleavages among the  popula- 
t i o n  along e thn ic ,  language and reg iona l  l i n e s ,  the  p a r t i e s  
a t  t he  federa l  l e v e l  must present  themselves as p a r t i e s  o f  
u n i t y  and accommodation. 
Thus the  p a r t i e s  use the  media t o  c reate  an image o f  a 
u n i f i e d ,  vigorous and determined p a r t y  i n  the  minds of the 
e lec tora te .  I n  such circumstances there  i s  1 i t t l e  hope 
t h a t  delegates w i l l  be permi t ted  t o  engage i n  pol  i c y  debates 
o r  o ther  a c t i v i t i e s  which might  d i sp lay  the  very  r e a l  d i f -  
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ferences and antagonisms i n  the  pa r t y .  The delegates are, 
T a i l o r e d  TO there fore ,  t rea ted as res idua l  paraphernal ia w i t h  1 i t t l e  
S u i t  J o u r n a l i s t  more t o  do than provide applause a t  requ i red  times wh i l e  
the  convention i t s e l f  i s  t a i l o r e d  t o  s u i t  j o u r n a l i s t s ;  
there  was one j o u r n a l i s t  f o r  about every th ree delegates 
a t  t he  Conservative convention, t o  the  obvious chagr in  o f  
t he  de l  ega tes  . 
Moreover, the  l a c k  of delegate p a r t i c i p a t i o n  means t h a t  
coverage i s  centred on p a r t y  leaders thus encouraging a 
t rend towards the  cana l i za t i on  of p o l i t i c a l  debate around 
a small  number o f  pe rsona l i t i es .  
Given such developments i t  i s  d i f f Y c y l  t t o  agree w i t h  
Smi leyh '  conclus ion t h a t  the  media have been one o f  the  
fac tors  c o n t r i b u t i n g  t o  a more open .and democratic conven- 
t i o n  process. 
-- 
While the  media do n o t  p lay  the  r o l e  o f  kingmaker a t  
Canadian conventions they do inf luence the  convention pro- 
cess, perhaps i n  a de le ter ious  way. Moreover, t he  suspi- 
c i o n  w i t h  which the  delegates man i fes t l y  viewed the  media 
may i n d i c a t e  t h a t  press support i n  some e lec t i ons  may we l l  
be a l i a b i l i t y  r a t h e r  than an asset.  
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